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CONCEPT:

simplu, dar nu simplist, fransparent, independent [
de sponsori, in care profesionistii din industrie
nominalizeaza si tot ei voteaza castigatorii
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Best Product Innovation
Best Brand Initiative in Retail
| Best New Retail Concept
PROGRESIV / AWARE - Best Entrepreneur in Retail
 Best FMCG Supplier
Best Retailer

Outstanding Leadership
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PROGRESIV / AWARDS / Best Product

2016 INnnovation

GUIDELINES:

Noutatea si impactul in categorie;
Calitatea executiei in-store a campaniel
de lansare;

Rezultatele demonstrate in retail.
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Doncafe Green Acftive [Strauss]
Floriol Gourmet (sungel
Omo Ultimate [Unilever]

STrongbOW [Heineken]

Tartino [Hochland]
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PROGRESIV / AWARDS / Best Product

Innovation
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CLASAMENT:
STRONGBOW [HEINEKEN] [T 547

DONCAFE GREEN ACTIVE [STRAUSS] [ 16%
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omo uLTIMATE [UNILEVER] [l 14%

TARTINO [HOCHLAND] [ 8%

FLORIOL GOURMET [BUNGE] [} 6%
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2016 IN Retall

PROGRES|V//\\/\//\RDS/ Best Brand Initiative

GUIDELINES:

Noutatea si impactul la raft;
Calitatea executiei in magazin;
Performanta vanzarilor in retail.




PROGRESIV / AWARDS / Best Brand Initiative

In Retall

Agricola “Mese de poveste”
Coca-Cola ,,Kiss and Win”
Caroli "Servetelul Carolino te invita la
calatoria castigului®
Macromex “Edenia, vitrina cu ideil”
Proiectul de category management

derulat de Ursus in Carrefour
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PROGRESIV / AWARDS / Best Brand Initiative

In Retall
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PROGRESIV / AWARDS / Best New Retail

2016 Concept

GUIDELINES-:

Noutatea adusa pe piata: la nivel de
layout, mercantizare, tehnologii Noi;
Impactul in segmentul sau de piata;
Contributia lansarii noului concept la
dezvoltarea businessului furnizorilor.
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Concept
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1 Minute [Lagardere Travel Retail]
Gusturi Romanesti [Mega Image]
La Doi Pasi - noul concept metrol
Mega Image Concept Store Baneasa
Profi Loco
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PROGRESIV / AWARDS / Best New Retail

Concept
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cONCEPT STORE BANEASA [ 54%
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PROGRESIV / AWARDS /  Best Entrepreneur

2016 IN Retall

GUIDELINES:

Efica in afaceri;
Pragmaftismul in colaborarea cu
partenerii de afaceri;
Viziunea de business.
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In Retall
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Feliciu PCII’C]SChiV, Paco Supermarket Focsani
Ludovic Barta, franciza CBA Nord-Vest
Marius Tudosiel, Bacania Veche Bucuresti
Dan Sarmasan, Agra’s Alba lulia
Dorina Mutu, Annabella Ramnicu Valcea
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PROGRESIV / AWARDS / Best Entrepreneur

In Retall
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DORINA MUTU | 377
marus Tuposiel [T 27%
reLiciu PARASCHY [ 19%

DAN SARMASAN [l 10%
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Lupovic ARTA [} 5%
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PROGRESIV ) AWARDS / Best FMLG

2016 Supplier

GUIDELINES:

Rezultatele colaborarii cu retailerii in 2015;
Capacitatea de a intelege nevoile retailerilor;
Inovatiile aduse pe piata in 2015 si
capacitatea de a anticipa tendintele pietei;

Dinamica pe piata din ultimul an si
perspectivele de dezvoltare a
parteneriatelor.
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PROGRESIV / AWARDS / Best Retailer

GUIDELINES:

Rezultatele colaborarii cu furnizorii in 2015;
Capacitatea de a intelege nevoile furnizorilor;
Inovatiile aduse in 2015, la nivel de concept de

magazine, comunicarea cu clientii si parteneri;
Dinamica pe piata in 2015 si perspectivele de
dezvoltare.




Best Retailer
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Carrefour
Kaufland
Mega Image

Profi
Selgros Cash & Carry
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Best Retailer
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KAUFLAND

Baza: 411

PrOFI ] 5%




2016 | eadership

PROGRESIV / AWARDS / Outstanding

earch partner Y branding partner
:




PROGRESIV / AWARDS / Outstanding

2016 Leadership

GUIDELINES:

Capacitatea de a dezvolta oameni si de
a-l inspira pe ceilalti;
Etica in afaceri;
Viziunea de business.
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Leadership
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FINALISTI:

George Stefanescu, pirector General Whiteland Import-Export
IiNa Mandoiu, Director Comercial Albalact
Marian Andreeyv, Proprietarul Prutul S.A.

Marius Melesteu, General Manager Strauss South Central Europe
Sorana GGOI’Q]G, CEO Billa Romania
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PROGRESIV / AWARDS / Outstanding

2016 Leadership
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GEORGE STEFANESCU [ 35%
RINA MANDOW [T 32
mARIUs MELESTEU [ 13%

sorANA GEORGIA [l 11%
mARIAN ANDREEV [l 8%

Baza: 619
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PROGRESIV ) AWARDS / Rising Star
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De 17 ani Progresiv incurajeaza nu doar dialogul
intfre marii actori din aceasta industrie, dar si
spiritul antreprenorial si finerii. Premiul “Rising Star™
nu este despre certitudini sau superlative, ci este
despre potential, despre curqj si despre
perseverentaq.
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